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Marcus Owens - 7w

Wow. What? A Stater Brothers? Wow. Let me guess, a
Jack in the box, del Taco, Gas station next? & Just
wow. Sim City copy paste.
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BUIEDING AN ARMY
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COMMUNITIES DON’T BUILD
* TRUST BY ACCIDENT

THE COMMUNITY CHAMPION PIPELINE

» B

DISCOVER ENGAGE EDUCATE

HEAR ABOUT CONNECT WITH LEARN FACTS AND GET INVOLVED SHARE ACCURATE BECOME A
MENIFEE THE CITY UNDERSTAND THE INFORMATION COMMUNITY




START WITH GREA
: COMMUNICATION
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<{ cityofmenifee.cityhall® {Q -~

FOUNDATIONAL TOOLS: 1IEMIFEE -

) e Social Media "MATTER

| e Menifee Matters ‘
e Menifee TV

e Websites —Z

e Newsletters (Econ Dev) 4
e Videos = <

e Press Releases
e Print Advertisements
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| TAKE THE SHOW ON THE ROAD 3

! INSTEAD OF WAITING FOR
RESIDENTS TO COME TO US,
> WE GO TO THEM.

e Town Halls

e HOA meetings L
@ Communlt)gorgamzatlons .
e Service clu

e Chamber events

e Schools

e Pop-up events

e Community events
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i e Menifee Citizens P\

. CURRENT RESIDENTS

Academy
=~ - 8 Week Course
= 30 Participants
= 7 Class Sessions
= 1 Bus Tour

« Each week covers 1-3
departments

e Session Ends with
Graduation Ceremony
> Participants get pins &
certificates
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 FUTURE RESIDENTS

e One-day course

 Geared towards local =S | i
rea Ito rs - EW '1 ITECHAGE ; o ) fa? ::rrﬁ;::smmunly | = i

COMING IN MENIFEE =

e Graduates are listed on
our Menifee Business
website

Many graduates use official City data
and graphics in their own marketing,
videos, and TikToks when attracting
prospective homebuyers.




+ DEVELOPMENT COMMUNITY

2 SPREADING
OPPORTUNITY Weloore fon,
PROGRAMS INCLUDE: e e

e Commercial Brokers S )
Appreciation Luncheon
o Annually in the Fall

e Home Builders
Apprematlon Luncheon
> Annually in the Spring




TH E RI PPL E FUTURE RESIDENTS
EFFECT

ONE INFORMED
CHAMPION REACHES

o~

HUNDREDS MORE w»— .
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Fast-growing Menifee’s communication strategy -

helps keep growing pains in check :‘E
Council Member Dan Temple, a geaduate of the RS 3 ‘ 2

program, had already ',|l:mnl(-<| his run l(:l city A‘ G ’ . COWOR KE RS SCH oo LS :

council when he jomed the academsy. = :

“T saw the ( ,m;/,un‘» .\«‘:hicm?' as a chance frr really INFORMED '“:

get a very quick yet thorough overview of city cr‘rlZEN —

operations, what each orgamizaton did,” Temple
saud. “And what T thought really was most m

appealing to me was to understand exactly what a

caity could and could not do.”

He emphasized that the program empowers

I B FE

residents. “It’s a wondertul aspect of a commumty

to know that people can come learn about their city

and feel as though they’re participating with full

knowledge of what they're looking at and what

they can do and how they can mfluence the ety to

work i thee fvor?” ssid Temple | BUSINESSES _ ' FRIENDS &
Past of Menifee’s rapid growth relies on the city conmcil member in December 2024, Pho tesy of the city of F IL

council’s close connection with residents. Surveys,

’,
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POWER OF THE CHAMPIONS !

MENIFEE

ok
A

15+

CITIZENS ACADEMY AND GRADUATES BECAME COMMUNITY

MENIFEE MASTERS = LEADERS (COMMITEE, COMMISSION, &
GRADUATES ANNUALLY COUNCILMEMBERS)

-




= BRYAN JONES KAYLA CHARTERS PHILIP SOUTHARD . ORLANDO HERNANDEZ
- ASSISTANT CITY MANAGER ECONOMIC DEVELOPMENT COMMUNICATIONS & - COMMUNITY DEVELOPMENT :(
5 bjones@menifee.ca.gov - DIRECTOR GOVERNMENT AFFAIRS DIRECTOR
| R K kcharters@menifee.ca.gov DIRECTOR ohernandez@menifee.ca.gov
psouthard@menifee.ca.gov (
Py & . ‘“-L‘j_ ’ { “Nﬂ :
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